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 “In the 21st Century, the century our 
children will live in, the century they will 
in fact shape, media literacy will not be a 
luxury; it will be a necessity.” 
 

Linda Ellerbee, Journalist 



 “Bauerline guzzles the “Digital Native” 
metaphor and leverages it to the 
extreme, expressing genuine surprise 
that our kids aren’t able to figure this all 
out on their own and then, worse, 
blaming them for the failure when the 
failure is ours.” 

-Will Richardson 



“We have forgotten to teach kids how to 
think, reason, judge…we are raising the 
dumbest generation of kids ever.” 

 
-Alan November 

 Educational Theorist 
TxDLA Conference Keynote Address 

April, 2012 



Presenter
Presentation Notes
Number of people learning English in China is nearly equal the US populationDigital universe has grown 100% in last 5 years94% of students say they use tech to do homeworkGoogle does 1,000,000,000 queries every dayMany top jobs today didn’t exist in 2002

http://www.youtube.com/watch?feature=player_embedded&v=Ax5cNlutAys












What do we assume is being taught? 
What do we assume they know? 
Who do we assume is doing the 

teaching? 



Speaking 
Reading  

• Fiction 
• Non-fiction 
• Different types of research 

Writing 
Math 
Science 
History 
 Job Skills 
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Presentation Notes
Who teaches kids to read research?



   Critical literacy is the ability to read 
texts in an active, reflective manner in 
order to better understand power, 
inequality, and injustice in human 
relationships.  

But today students are 
• Overwhelmed with information 
• Inability or lack of time to think and examine 

issues deeply 
• Don’t know how to evaluate and use information 

Presenter
Presentation Notes
(www.ucsd.edu) – definition source



Traditional 
• Cultural Bias and Egocentric Thinking 
• Reliance on Authority 
• Black and White Thinking 
• Resistance to Change 

Additional Challenges for the 21st Century 
• Overwhelming amount of information 
• Inability or lack of time to think and examine deeply 
• Lack of knowledge on how to evaluate and use 

information 
 



 Successful students 
are socially and 
emotionally 
intelligent. 
• How do you read 

relationships? 
• How do you connect to 

people? 
• Emotional Health – 

overload of 
information 
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Presentation Notes
Starbucks barista in NYC killed in Oct. 2012 at age 21
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http://cmgm.stanford.edu/~lkozar/FootballExam.html 

http://cmgm.stanford.edu/~lkozar/FootballExam.html
http://www.lobsterlib.com/index.html
http://www.bigredhair.com/robots


Read the URL 

Examine the Content 

Ask about the Author and Owner 

Look at the Links 



Teach students   
• How to read a URL 
• Discriminate between domain names 
• Watch for URL validation 
• Truncate URL’s to look for validity 
 
 
http://www.coe.uh.edu/~smcneil/design  
 
 
 
 
* Domains can have sub-domains such as “coe”. This is the physical location of the server. 

Folder Path or File Domain* Protocol 

Presenter
Presentation Notes
www.harrypotter.com – watch for redirectAt Wayback Machine (www.archive.org)Wayback has archived over 30 billion web pages since 1996.Go to http://pubweb.northwestern.edu/~abutz/di/intro.html14 yoa studentsProfessor was an engineer

http://www.coe.uh.edu/~smcneil/design


QUESTIONS FOR STUDENTS 

1. Is the information useful to your 
topic? 

2. Are additional resources and 
links provided? Do the links 
work? 

3. Is the site current? Do you know 
when it was last updated? 

4. Do you think the information is 
accurate? 

5. Does the information contradict 
information you have found 
elsewhere? 

6. Can you find another site that 
has similar information? 

http://zapatopi.net/treeoctopus/


Martin Luther King 
 

Presenter
Presentation Notes
Whois.comEasywhois.comFind the owner of Harrypotter.comMartinlutherking.org has an estimated 20,000 visitors per month except in February when it jumps to 80,000.



Think Forward and Backward 
• Forward links…take you to pages that the web 

site author thinks validate or add to the 
knowledge presented on their page 

• Backward links… links that lead to the page you 
are on. These are sites that have found a use for 
the information on the page.  
 

• WARNING! Some Educational institutions link to 
pages as an example of what NOT to do! 

Presenter
Presentation Notes
Questions to ask as you follow links:Did the domain change or is it the same author?Click on graphic to go to www.dhmo.org. 



Go to www.dhmo.org 
Go to http://www.altavista.com 
Type in link:http://www.dhmo.org 
Click Find  

• Who is linked? 
• Why are they linked? 
• What do the other sites say about the 

material on the site? 
Now try your school website… what 

did you find? 
 
 

http://www.dhmo.org/
http://www.altavista.com/
http://www.altavista.com/
http://www.dhmo.org/


 



 



 



 



http://www.bl.uk/onlinegallery/f
eatures/americanrevolution/timel
ine.html  
 

http://www.ushistory.org/declara
tion/revwartimeline.htm  

http://www.bl.uk/onlinegallery/features/americanrevolution/timeline.html
http://www.bl.uk/onlinegallery/features/americanrevolution/timeline.html
http://www.bl.uk/onlinegallery/features/americanrevolution/timeline.html
http://www.ushistory.org/declaration/revwartimeline.htm
http://www.ushistory.org/declaration/revwartimeline.htm


http://www.britishbattles.com/battle
-yorktown.htm  

http://militaryhistory.about.com/od/
americanrevolutio1/p/yorktown.htm  
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Presentation Notes
3. British viewBritishAmerican – note differences in casualties and compare articles

http://www.britishbattles.com/battle-yorktown.htm
http://www.britishbattles.com/battle-yorktown.htm
http://militaryhistory.about.com/od/americanrevolutio1/p/yorktown.htm
http://militaryhistory.about.com/od/americanrevolutio1/p/yorktown.htm


 How does this information 
 differ from what US students are 

traditionally taught? Is the site valid? How 
do you know? 

 
http://www.redcoat.me.uk/  

 
 
 

http://www.redcoat.me.uk/


Alta Vista 
• UK 

Google 
• UK 

Yahoo 
• UK  

Dogpile 
• UK 

Bing 
• UK 

 
 

http://us.yhs4.search.yahoo.com/yhs/search;_ylt=A0oGdOF0SYhQojcA7lSl87UF;_ylc=X1MDOTU4MTA0NjkEX3IDMgRjc3JjcHZpZANpRTM2UGtvR2RROUpwRW85WkVWY2VnUDZxS3NHblZDSVNYRUFBcVFRBGZyA2FsdGF2aXN0YQRmcjIDc2ctZ2FjBGl0A2dwBG5fZ3BzAzEwBG9yaWdpbgNzeWMEcG9zAzEEcHFzdHIDcHJlc2
http://us.yhs4.search.yahoo.com/yhs/search;_ylt=A0oG7p4FFohQhnQASElXNyoA?p=site: uk + presidential election&fr2=sb-top&fr=altavista&vm=r&hsimp=altavista-&toString=[object Object]
https://www.google.com/
https://www.google.com/
http://search.yahoo.com/search;_ylt=Ak3BJoq3ijli29YrUbk6Iy.bvZx4?p=presidential+election&toggle=1&cop=mss&ei=UTF-8&fr=yfp-t-581&vm=r
http://search.yahoo.com/search;_ylt=A0oGkkjeFYhQK0IAHZZXNyoA?p=site: uk +presidential election&fr2=sb-top&fr=yfp-t-581&vm=r
http://www.dogpile.com/info.dogpl/search/web?fcoid=417&fcop=topnav&fpid=27&q=presidential+election+&ql=&splash=filtered&familyfilter=1
http://www.dogpile.com/info.dogpl/search/web?fcoid=417&fcop=topnav&fpid=2&q=site:+uk++presidential+election+&ql=&splash=filtered&familyfilter=1
http://www.bing.com/search?q=presidential+election&qs=n&form=QBLH&pq=presidential+election&sc=8-21&sp=-1&sk=&adlt=strict
http://www.bing.com/search?q=site:uk++presidential+election&qs=n&form=QBRE&pq=site:uk++presidential+election&sc=8-30&sp=-1&sk=&adlt=strict


 



The terms Google bomb and Googlewashing refer to practices, such as 
creating large numbers of links, that cause a web page to have a high 
ranking for searches on unrelated or off topic keyword phrases, often for 
comical or satirical purposes. In contrast, search engine optimization is the 
practice of improving the search engine listings of web pages for relevant 
search terms. 
It is done for either business, political, or comedic purposes (or a 
combination of the latter two).[1] Google's search-rank algorithm ranks 
pages higher for a particular search phrase if enough other pages linked to 
it use similar anchor text (linking text such as "miserable failure"). However, 
by January 2007 Google had made changes to search results to counter 
popular Google bombs, such as "miserable failure", which formerly gave 
results for George W. Bush but now lists pages about the Google bomb 
itself.[2] As of August 30th, 2012, the 3rd ranked page in a Google search for 
"miserable failure" is this Wikipedia article, defining Google bomb. Google 
bomb is used both as a verb and a noun. The phrase "Google bombing" was 
introduced to the New Oxford American Dictionary in May 2005.[3] Google 
bombing is closely related to spamdexing, the practice of deliberately 
modifying HTML pages to increase the chance of their website being placed 

             

http://en.wikipedia.org/wiki/Search_engine_optimization
http://en.wikipedia.org/wiki/Search_engine
http://en.wikipedia.org/wiki/PageRank
http://en.wikipedia.org/wiki/PageRank
http://en.wikipedia.org/wiki/PageRank
http://en.wikipedia.org/wiki/Anchor_text
http://en.wikipedia.org/wiki/George_W._Bush
http://en.wikipedia.org/wiki/Verb
http://en.wikipedia.org/wiki/Noun
http://en.wikipedia.org/wiki/New_Oxford_American_Dictionary
http://en.wikipedia.org/wiki/Spamdexing
http://en.wikipedia.org/wiki/HTML


http://www.searchenginejournal.com/dealing-with-personalized-search-infographic/46334/


Google’s Personalized Search Revolution 
– Google has long maintained that 
personalized search results are the holy 
grail, offering a unique view of the web to 
everyone based on their interests, search 
behavior and other personal criteria. 
Recently, Google decided to turn this 
vision into reality by effectively 
customizing results for each searcher, in 
real time.  





https://www.google.com/preferences?hl=en
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http://www.youtube.com/watch?feature=player_embedded&v=Wn0_H-kvxkU

http://www.youtube.com/watch?feature=player_embedded&v=Wn0_H-kvxkU


1. Save the Pacific Northwest Tree Ocotpus (zapatopi.net) 
2. Anatomy of a URL (http://www.doepud.co.uk ) 
3. Football Exam http://cmgm.stanford.edu/~lkozar/FootballExam.html 
4. 21st Century Education 

http://www.youtube.com/watch?feature=player_embedded&v=Ax5cNlutAys 
5. Nineteenth Century Robots http://www.bigredhair.com/robots/ 
6. Lobster Liberation www.lobsterlib.com/index.html 
7. Martin Luther King www.martinlutherking.org 
8. http://techcrunch.com/2012/10/15/are-googles-personalized-results-making-

us-politically-partisan/   
9. http://www.searchenginepeople.com/blog/howto-depersonalize-google.html 
10. Blocks to Critical Thinking – Palomar College (www.palomar.edu) 
11. Roadmap to Surviving Google Personalization 

http://www.graphs.net/201207/google-personalization-search-results.html  
12. Critical Literacy, Heather Coffee, www-

tep.ucsd.edu/about/courses/eds361b_allen/critical_literacy.pdf, © 11/21/10, 
accessed 10/24/12. 

13. Web Literacy for Educators, Alan C. November,  © Corwin Press, 2008. 
14. All graphics were accessed at  http://office.microsoft.com/en-

us/images/??Origin=EC790014051033&CTT=6&ver=12&app=powerpnt.exe  
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